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In the New World of instant 
communication, the ability to know 

your message and put it over effectively 
is probably the most essential

business skill of all

www.ChrisRoycroftDavis.com      
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IN the New World of instant communication, possibly the 
greatest business skill is the ability to know your message and 
how to get it over. The pressure to perform is immense and 
the need to deliver is vital, which can turn it all into an ordeal. 
Media coaching is an investment that will pay rich dividends.

My media clinics for major clients such as Asda have a proven 
success record. That’s because I see their pain from both sides: 
As Executive Editor of The Sun I not only wrote a daily column 
read by 10 million people, I also managed a business with 450 
staff and a £60million budget.

All my courses are tailored to a client’s particular needs and 
range from interactive training for small groups of senior 
executives to one-on-one sessions with CEOs and directors.
I guarantee to improve a CEO’s interview and presenting skills 
in just four hours – or there’s no charge.

As well as writing speeches for top people – of the calibre 
of David Cameron and Asda President & CEO Andy Bond 
–  I also coach speakers on how to present the speech with 
dpoûefodf boe tuzmf/

I also provide masterclasses in writing and presenting for 
business people at every stage of their career: Learn how to 
write Press releases that get printed not binned; emails that 
are read, not dead. Discover how to communicate effectively 
to your colleagues and your clients.

“
”

Good communication is
as stimulating as black
coffee and just as hard

to sleep after
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The  Services  I  Offer 

Qihme [svowlstw
MEDIUM and large businesses will 
cfofûu gspn nz sbohf pg joufotjwf 
workshops guaranteed to improve 
people’s communication skills 
and understanding of the media’s 
demands:
1.  Interview skills
2.  Writing for the media
3.  Crisis media management
4.  Think like a journalist

 These sessions, ranging from two 
to four hours, are interactive and 
use TV and radio technology for 
realistic simulations of interviews 
under pressure and analysis of how 
participants have performed.
   Delegates are presented with a DVD 
to assess their progress and receive 
workbooks and course notes.
  And I make sure they have fun, too!

Qewxivgpewwiw
THE two most vital skills today are 
writing and presenting. In my two- or 
four-hour masterclasses, I will show 
you how to write with power, punch 
and clarity and how to send emails 
that people want to read.
   As an associate member of the 
Professional Speakers Association - 
and a former speechwriter for David 
Cameron - I will show you how to 
deliver a memorable speech with 

style and skill. Being able to speak 
xjui dpoûefodf jt fttfoujbm jo uif 
business world,  whether it’s a speech 
to 500 delegates at a conference or 
b qsftfoubujpo up tjy pg zpvs pgûdf 
colleagues.
   Every speaker needs to know how 
to craft and deliver a speech that 
has lasting impact. I can boost your 
dpoûefodf boe ifmq jnqspwf zpvs 
business standing.

“
”

For a politician to complain 
about the Press is like a 

ship’s captain complaining 
about the sea

- Enoch Powell
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NEED to think more cogently about your key messages? Need 
to write more effectively?  Need to speak more powerfully and 
npsf dpoĝefoumz@ Nz pof.up.pof dpbdijoh xjmm qspevdf sftvmut 
you can’t wait to show off to the business world.
    Whether you’re the CEO or a junior executive who wants to make 
b nbsl boe hfu po- zpvñmm ĝoe ivhf wbmvf jo uijt lfz tfswjdf/
   I understand the pressures when you’re running a major business 
. Jñwf svo pof nztfmg- xjui 561 tubgg boe b Ä71njmmjpo cvehfu . 
so I guarantee that in four hours, I’ll give you the skill and the 
dpoĝefodf uibu xjmm nblf b ejggfsfodf/ Ps zpvs npofz cbdl"
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TALKING to a journalist is a 
wonderful opportunity for you to 
grow your business, enhance your 
brand or protect its reputation. But 
you must know what to say and how 
to say it.
  As a working journalist at the very 
top of my profession for more than 
30 years, I know all the tricks that get 
results and all the traps you can land 
yourself in.

 My one-day media seminars will 
jnnfejbufmz cpptu zpvs dpoûefodf 
and improve your media skills. Real-
life interview conditions are recreated 
jo zpvs pgûdf- xjui UW boe sbejp 
technology being used for a variety of 
interview styles.
  By the end of the day you`ll feel 
dpoûefou up ubdlmf joufswjfxt 
with Press, magazine, radio and TV 
journalists.
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NZ uipvhiu.qspwpljoh csjfûoh gps 
senior business people tells them in 
just 30 minutes where in the world I 
think the media world is going.
   I explore the rise of digital media, the 
decline of the Press and the attitudes 
of a generation raised on Facebook 
rather than the FT.

   Is Rupert Murdoch the last of the 
Press barons? Is MySpace cooler than 
the Mail?
  Here’s what one client wrote 
about my clinic: “You were lively and 
relevant to directors of large and 
small enterprises. Not only on target 
but amusing. A rare combination.”
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I OFFER a unique service to people 
at the top of their professions whose 
time is too precious for them to be 
able to devote several days to writing 
a speech: I will craft a major speech 
for them and then coach them on 
ipx up efmjwfs ju xjui dpoûefodf 
and power.   My clients include 

David Cameron and Asda CEO Andy 
Cpoe )qmvt tpnf ijhi üjfst xip 
prefer to remain anonymous). As an 
associate member of the Professional 
Speakers Association I know the 
secrets of winning an audience over 
and delivering a message they will 
remember.
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HOW TO BUY MY BOOK
MY essential survival handbook, 
How To Be King of the Media Jungle, 
teaches you how reporters think 
and shows you that answering tricky 
questions can be as easy as A-B-C.

  Its 160 pages are packed with 
valuable insights into the way the 
nfejb pqfsbuft boe Jan tp dpoûefou 
zpv xjmm ûoe ju jnnfotfmz wbmvbcmf 
that I guarantee your money back if 
it doesn`t change your view of the 
nfejb boe cpptu zpvs dpoûefodf jo 
being able to deal with journalists.

 Buy the book now at
www.bookchris.com

“
”

Outside of a dog, a book
is a man’s best friend.
Inside of a dog, it’s too
damned dark to read

- Groucho Marx
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A delight to work with on

my show. He is funny,

eloquent and well-informed

by a lifetime spent at the top

level of journalism.

- Michael Parkinson

Probably the best writer of

comment in the tabloids.

Naturally gifted with a great

talent for moving millions.

- David Yelland, Sun Editor

1998-2003

Chris is witty, slick, incisive,

abrasive, punchy, clever,

emotive and well-informed.

You couldn’t make him up!

- Richard Littlejohn, Daily Mail

The ultimate media expert. He

has probably already forgotten

more than I’ll ever know.

- Daniel Finkelstein, Associate

Editor The Times

Brilliant at what he does,Chris is undoubtedly one ofthe most experienced peoplein his field.
- Sue Evison, former chieffeature writer The Sun

One of the most imaginative

writers around.There’s little

he doesn’t know about the

media. - Rebekah Wade,

Sun Editor

He has one of the sharpestminds in the business. Heboth thinks clearly andwrites clearly.
- Peter Hill, Daily

Express Editor

Remarkable talent for makingcomplex issues simple. Oneof the great editorial writersof his generation.
- Stuart Higgins, Sun Editor

1994-1998

Chris, I’ll never forget yourcontribution to the ultimatesuccess of Sky Television.
- Rupert Murdoch

Chris’s unique blend of deceitand dissembling made him avalued colleague for a decade.- Kelvin Mackenzie, Sun
Editor 1981-1994
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